


From clothes to
cars—how to score
big on a budget

FOOD

Best Buys in Fine Wines
For impressive wine at great sav-
ings, Christopher Shipley, wine di-
rector of the 21 Club in New York City,
suggests “second labels” of established
producers off the beaten path.

“The best values now come
from Spain and Argentina,” he
advises. Spain’s Bodegas Sierra
Cantabria Rioja ($8.99) tastes
like an expensive Burgundy,
and much like the same vint-
ner’s Coleccion Privada Rioja,
which runs $40. Argentina’s
Alamos Malbec, at $7.50, has a
Bordeaux body and tastes like
its $60 relative, Catena Alta
Malbec. Shipley’s favorite
rankings of producers and
their second labels can be
found in Parker’s Wine
Buyer’s Guide as well as at
WineSpectator.com.
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Four-Star Coffee for Less

Sherri Johns of Whole Cup Coffee
Consulting in Portland, Oregon, sug-
gests buying beans and grinding them
daily. Store coffee in an airtight con-
tainer at room temperature. “The re-
frigerator is a coffee coffin because it
dries out the flavor,” she says. Use a
$13 French press (bodum.com)—the
one where you push a plunger down
to force grounds through the water,
Johns says. “It doesn’t use paper fil-
ters, which rob coffee of its oils and fla-

Wine expert
Shipley decants
vino advice.



FOR FAST FOOD

When award-winning chef Jerry Traunfeld whips
up a snack, he splurges on these condiments.
All can be found at amazon.com/gourmet.

BEST PAIRIN

Lee Kum Kee XO Sauce
($12.95)

Eden Foods Umeboshi
Plums ($12.16)

Sriracha Hot Chili
Sauce ($3)

E. Formella & Sons Muf-
fuletta Salad—marinated
olives/peppers ($4.50)

or noodles

on any meat
sandwiches

EthnicFoodsCo.com's

mango chutney ($4.29) any meat

vor,” she says. Price per cup is about
12 cents vs. $1.50 at Starbucks. At one
a day, that’s $44 a year vs. $548.

CLOTHES

Well, there’s good news and bad
news. “Today, there’s no magic for-
mula for when clothes get marked
down,” says Daniel Butler, vice pres-
ident of retail operations for the Na-
tional Retail Federation. “Every retailer
has its own pricing strategies.”

The days of the predictable sea-
sonal sale may be over, but the variety
of inventory strategies, plus all the
new shopping options, mean you may
be wearing Versace faster than you
can say “Value!”

Qutlet Chains
“Department stores liguidate mer-
chandise more than a year old by sell-
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Sliced on peanut-
butter sandwiches
Squeeze a few drops

Spread on cold cuts,

Add alongside

ing it to outlet chains,”
Butler says. Though T.J.
Maxx, Marshalls and Ross
are not the places for the
latest style, they’re fine for

G classics like khakis. For
Add to fried rice

better quality clothes and
high-end designers, go to
department store clear-
ance houses, such as
Nordstrom Rack, Off 5th
(Saks Fifth Avenue) and
Last Call (Neiman Mar-
cus). “I did most of my
Christmas shopping for
my husband at Off 5th,”
explains Kathryn Finney,
founder of the Budget
Fashionista, a fashion-bargain web-
site. “And we always get my husband’s
footwear at Nordstrom Rack, since it’s
at least 60% off retail. He snagged a
pair of really sharp Kenneth Cole
loafers for $59.90.”

Sample Sales

Historically held by manufacturers
and designers mostly in New York
City, sample sales were pay dirt for
women lucky enough to be a size 4, 6
or 8, and were a way to get rid of sam-
ples made for retail buyers. Sales were
held in no-frills locations without
dressing rooms or return policies.

Today sample sales take place all
over the country and include mens-
wear designers such as Polo Ralph
Lauren, Lacoste and Hickey Freeman.
In addition to samples, which still run
small, expect to find designer over-
runs, canceled orders from stores like
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Saks and Barneys, and savings of at
least 40%, says Finney.

Go to nymetro.com, nysale.com and
www.lazarshopping.com (paid sub-
scription) for New York listings. In
L.A. and Southern California, visit
bargainsla.com. For New York and Los
Angeles, go to billiondollarbabes.com
and dailycandy.com. For sales nation-
wide, in cities such as San Francisco,
Las Vegas, Chicago, Baltimore, Port-
land, Phoenix and Houston, visit
thebudgetfashionista.com. Watch for
regional listings in local papers, city
magazines and the back pages of Lucky
magazine.

“I recently paid $25 in New York
for a Cynthia Rowley

Celebrity stylist
Leonard vamps with

vintage. _
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short black knit dress that retailed for
$225,” brags Finney. “In Atlanta, a
group that calls itself Girlie Girl has
sample sales where nothing costs
more than $60.”

Pay for Hand-Me-Downs??

“Vintage is well-made, unique,
largely affordable and can outshine
department store counterparts,” says
wardrobe stylist Pauline Leonard,
whose clients include Andie Mac-
Dowell and Christie Brinkley.

A Google search will turn up thou-
sands of websites, including eBay,
which has a huge selection of vintage
goods. Flea markets and consignment
shops also house treasures.

But for high-quality vintage at the
best prices, look into thrift or non-
profit shops that support charities and
whose patronage is the well-heeled
crowd, suggests Elizabeth Mason. Her
Hollywood vintage clothing boutique,

The Paper Bag Princess, draws such
shoppers as Jennifer Aniston and
Julia Roberts. “City operas, Junior
League and American Cancer So-
ciety thrifts are notoriously high
quality,” says Mason. “I bought a
two-piece Ossie Clark from the late
'70s at an American Cancer Society
thrift in Los Angeles. I
paid $200 for it
and it’s worth
about $2,000.”

On the Web
A whole new
world of bar-
gain hunting has
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emerged courtesy of the Internet.
Bluefly.com, SmartBargains.com and
YOOX.com (for European designers)
have good prices on designer over-
runs and overstocks.

“Instead of putting summer mer-
chandise out in spring, like retailers
do,” says Melissa Payner, president of
Bluefly.com, “we put it on our site in
summer. That’s one reason our price

Discounts for Divas

Makeup companies have joined the
outlet game. Nationwide, outlets offer
overstock, discontinued items and the
bestselling items from the recent
lines. The Company Outlet sells
L'Oreal cosmetics brands such as
Lancome, Maybelline, Redken, etc., at
a 20% discount. The Cosmetics Com-
pany Stores sell Estée Lauder lines
(Estée Lauder, Clinique, Mac, Origins,
etc.) at up to a 30% discount.
Glamour Guaranteed

All CVS, Eckerd and Walgreens stores
accept returns or exchanges on cos-
metics (even used) if you realize later

you've purchased the wrong color.
makeup artist Joanna Schlip. “I
J; !. dation. It evens out

Investing in Your Face
“Skin is everything,” says celebrity
# would never skimp
- - on the cost of foun-
‘Q / 1 i everything.”

Makeup artist
Schlip saves
faces.

point is typically 40% lower than re-
tail stores. As the season progresses,
the price gets reduced more and more
until the ‘Blue Sale,’ when everything
is up to 85% off.” At press time a $645
black Dolce & Gabbana wool coat was
selling for $149.99.

Selection is limited on these sites,
so be ready to move fast.

TECHNOLOGY

Cheap, Fast Infotainment

Thinking about investing in ex-
pensive new Web and TV services?
Explore these options first:

Before switching to a broadband
connection, consider an acceleration
service from your Internet provider.
The service enables your 56K modem
to surf the Web at speeds up to five
times faster—though not as fast as
broadband. These are available for
free from AOL and EarthLink; other
services, such as Propel and NetZero,
charge an additional $5 to $7.95 per
month. Before you buy, ask which files
(such as music and photos) will still be
time-consuming to receive and send.

Really want broadband but can’t de-
cide between cable and DSL? Ask what
kind of breaks on price your cable or
phone companies offer for bundling
these services, says Gordon van
Zuiden of cyberManor in Los Gatos,
California.

Considering buying a digital video
recorder (DVR), which lets you record
shows onto a hard drive inside the unit
instead of onto a tape or disc? Before
springing for a TiVo box ($199 to be
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